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Voting Now Open for Business Awards

&),

AWARDS FOR Excellence
CELEBRATION

18th at Bally’s Dover Casino Resort. This

prestigious event honors the outstanding

achievements of our members and their

As the Central Delaware Chamber
of Commerce (CDCC) enters the final
months of our fiscal year, we are looking
forward to celebrating all the success
of 2024-2025. That celebration comes
to a crescendo at the Awards for Excel-
lence Celebration, our crowning event
planned this year for Wednesday, June

dedication to excellence, service, and
the Central Delaware community. Mark
your calendar now, and plan on joining
us to celebrate our vibrant business
community and the remarkable achieve-
ments of our members.

Continued on Page 7

Free Leadership Central Delaware Invitational Planned for May 7th

at a FREE LCD Invitational Reception on
Wednesday, May 7th, 5 — 7 p.m. at Burwood
Estates, 3367 Upper King Rd., Dover.

Since its inception, Leadership Central
Delaware, the diamond program of the
CDCC, having graduated more than 450
individuals, has had a significant positive

Is there someone you consider to be a
great leader in your life. What character-
istics make them a great leader? Are you
ready to take a step towards becoming a
leader like that? The Central Delaware
Chamber of Commerce (CDCC) has an ’
opportunity for you — Leadership Central ®
Delaware (LCD)! The CDCC invites you to
learn more about this inspiring program

LEADERSHIP
CENTRAL
DELAWARKE

The diamond program of the

Central Delaware Chamber of Commerce

Continued on Page 6

Putt-It-Up at the CDCC’s Mini Masters Mixer!

Calling all mini golf aficionados The Chamber

to the green at Tre Sorelle Dolce Ice l
Mini_JL

last Wednesday of the month?” Yes, it is,
and that means it will be both a mini golf
tournament and May’s Sunset Business
Mixer. Yes — a special two-for-one
FUNCction for our members and friends!
The CDCC is so excited to enjoy the

beautiful spring weather of May with

Cream & Mini Golf in Wyoming. Start
practicing your putt and perfecting your
victory dance in preparation for the
Central Delaware Chamber of Com-
merce’s (CDCC) Mini Masters Mixer on
Wednesday, May 28th from 4 — 7 p.m.
We bet you are wondering, “Is that the

YOU BUY IT. WE BUILD IT.

Professional Assembly Services.

Furniture Assembling and Installation Services:
Gym Equipment, Bedroom Furniture Sets, TV Stands, Curtain Rods,
Appliances, Picture Hanging, Wall-Mounted TV’s and more.

Continued on Page 19

Many other services as simple as a light bulb replacement, fixing door handles,
readjusting your furniture and much more.

Scan code for
more information
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Excellence is Fun to CELEBRATE!

When [ was much younger, I never under-
stood when folks who were older would say
things like “the older I get, the faster time
goes by!” Today, as the calendar is about to
turn to May, I have suddenly become one of
those people! This year — 2025 — seems to
be whizzing by at breakneck pace. The good
news, however, is that it has been filled to the
brim with much to celebrate!

Many of you have heard your Chamber
staff refer to this time of the year as “Event
Season.” This cycle in our calendar began
in mid-January with the Economic Forecast
Breakfast, which was followed by the Capital
Briefing and our January Showcase Mixer
and Member 2 Member Expo. February
brought the annual Military Affaire and our
annual Home and Garden Show. Our Legis-
lative Luncheon welcomed many in March
— and, in April, the 55 Plus Expo returned to
Bally’s for its 24th year. This month will be
affectionately known as “Golf Month” as we
bring back our Bluesuiters Golf Tournament
at Jonathan's Landing and our infamous
Mini Masters Mixer Tonight at Tre Sorelle
Dolce Ice Cream & Mini Golf. The end of our
Chamber’s fiscal year will come to a fabulous
fun culmination at the Awards for Excellence
Celebration at the end of June.

In addition to these big events, we've
connected with many of you at our Coffee
Coaching sessions, Member Orientations,
Leadership Central Delaware class days,
meetings of all kinds, monthly Sunset
Business Mixers and more. It's a wonderful,
busy time of the year with many opportuni-
ties to collaborate. This season of celebration
produces an incredibly contagious kind of
high energy as we get together, network, and
do everything we can to help bring awareness
and brand recognition to our businesses!

We've had many occasions to join you in
celebrating big moments so far this year as

well. We've hosted ribbon cuttings for new
starts, expansions, new members, and new
locations. We've been excited to bring our
ribbon and big scissors with us as we help to
mark milestones. From 8 years to 75 years
to 100 years, several of our members have
celebrated anniversaries!

We count it a privilege to work with and
for our member businesses — and we are
extremely proud of all that you have accom-
plished. One of the things we love most is
finding ways to tell your stories, because in
telling those stories, we get to celebrate you
and what you do for Central Delaware. In
this issue of our widely read Chamber Con-
nections Newspaper, you will read about nine
business members who have risen to the
top and whose accomplishments are worthy
of recognition. These nominees for Small
Business of the Year, Large Employer of the
Year, and Young Professional of the Year have
demonstrated excellence in a way that has
impacted our region. I encourage you to take
a few moments to read their stories and get
to know them — and then vote for the one
in each category that you believe embodies
excellence in our business community. In-
structions for voting are in the article.

It is imperative that the members of the
Central Delaware business community
support each other’s successes. It has been
said many times by many people that “when
one wins, we all win!” There is so much good
happening in Kent County that it is hard to
choose a “best.” But by lifting up a “best,” we
all are motivated to improve, to excel, to grow
— and ultimately to contribute to the greater
good of Central Delaware.

As always, thank you for your part in
making Central Delaware THE place to live,
work, and play... thank you for your mem-
bership in the Chamber... and thank you for
giving us all so much to celebrate!

Calendar of Events

MAY JUNE

Thursday, June 5th

Leadership Central Delaware

8:00am - 5:00pm, Energy & Environment Day
Thursday, June 5th

Kent County Open for Business

8:30am - 10:00am, Kent County Levy Court
Tuesday, June 10th

CDCC Board Retreat

9:00am - 4:00pm, Macau Kitchen at

Bally's Dover Casino Resort
Wednesday, June 11th

Coffee Coaching 8:00am - 9:00am,

via Zoom
Thursday, June 12th

Member Orientation

8:30am - 10:00am, via Zoom
Friday, June 13th

LCD Closing Retreat

9:00am - 3:00pm, Location TBD
Tuesday, June 17th

LCD Steering Committee Meeting

12:00pm - 1:00pm, CDCC Conference Room
Wednesday, June 18th

Awards for Excellence Celebration

5:30pm -9:00pm,

Bally's Dover Casino Resort
Wednesday, June 25th

Ambassador Committee Meeting

4:30pm, Hilton Garden Inn
Wednesday, June 25th

Sunset Business Mixer

5:00pm - 7:00pm, Hilton Garden Inn

Thursday, May 1st

Leadership Central Delaware

8:00am - 5:00pm, Economic Development Day
Thursday, May 1st

Kent County Open for Business

8:30am - 10:00am, Kent County Levy Court
Wednesday, May 7th

LCD Class of 2025 Invitational

5:00pm - 7:00pm, Burwood Estates in Dover
Thursday, May 8th

Bluesuiters Golf Tournament

10:00am Reg.; 11:00am Start,

Jonathan's Landing
Tuesday, May 13th

CDCC Board Meeting

7:30am - 8:30am, Faw Casson
Wednesday, May 14th

Coffee Coaching 8:00am - 9:00am,

via Zoom
Wednesday, May 14th

Marketing Committee Meeting

2:30pm, via Zoom
Thursday, May 15th

Member Orientation 12:00pm - 1:30pm,

via Zoom
Monday, May 19th

CDCC Executive Committee Meeting

8:00am - 10:00am, CDCC Conference Room
Tuesday, May 20th

LCD Steering Committee Meeting

12:00pm - 1:00pm, CDCC Conference Room
Monday, May 26th

Memorial Day  Office Closed
Wednesday, May 28th

Ambassador Committee Meeting

3:30pm, Tre Sorelle Dolce Ice Cream & Mini Golf
Wednesday, May 28th

The Chamber Mini Masters / Sunset

Business Mixer 4:00pm - 7:00pm,

Tre Sorelle Dolce Ice Cream & Mini Golf
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State News offers niche advertising ops to
reach public and industry pros

Continuing a decades-long legacy
of award-winning journalism and
unique advertising opportunities,
the Daily State News and BayTo-
BayNews.com have a full spring
lineup of publications to stay
informed and reach your potential
customers.

Early May is the last chance
to reserve advertising space in
the glossy Sussex County Profile
and the Choose Central Delaware
magazines. These key economic
development publications play a
vital role in supporting business
growth and employment opportu-
nities throughout our region. The
magazines aim to highlight interest-
ing industries, local business oppor-
tunities, quality of life and more.

Also in May, voting continues for
the Stars of Delaware, an exciting
readers’ choice poll. There are
over 100 categories for everything,
from favorite restaurants to best
business professionals, employers
and community service. Nomina-
tions and voting are a great way
to honor a person, organization or
business that goes above and beyond
in their field, and Person of the Year
honors someone who truly makes
the community a better place. Plus,
advertising your candidacy for a
company Star award will encourage
customers to vote for you—and
potentially get you in the door of our
exclusive Stars of Delaware celebra-
tion, a lively sell-out event each fall.

Bay to the Beach is another
standout project by the Daily State
News. It’s basically a regional travel
magazine, encouraging people to
visit amazing sites, restaurants
and parks across the Delmarva
Peninsula, you can reach readers
across Delaware and Maryland’s
Eastern Shore, thanks to our
6-county distribution.

Speaking of fun times, the State
News is gearing up to host its major
annual festival in the capital city:
Dover Con is a massive, free and

DAILY

STATE
NEWS

at ZBayToBayNews.com

Part of Independent Newsmedia, Inc., USA

fun pop culture fest on Saturday,
June 14, 2025. Previously called
Dover Comic Con, the annual
indoor/outdoor fest fills the historic
downtown with vendors, artists,
authors, cosplay competitions, fan
groups, gaming tournaments and
more. It's truly an all-ages event. Be
a sponsor, get involved as a vendor,
or show support as an advertiser this
year.

The company also hosts many
events that offer businesses face
time with potential customers, like
the Citywide Black History Celebra-
tion, Excellence in Education, What
Women Want and the Thrive senior
events.

“I hope that local businesses
will consider us to help reach their
customers,” said Associate Publisher
Tonda Parks. “Our publications,
digital programs and our marketing
opportunities can make an impact
on their growth. We actively seek to
keep showcasing our community and
economic development.”

The State News and its sister
papers are a reliable resource for
readers and advertisers. Reporting
is published daily online. “Plus, our
publications are held in non-profit
trust to preserve community journal-
ism,” Parks explained.

Readers can subscribe to a mailed
newspaper and e-edition, or read
articles online, with prices as low as
$5 per month.

All of this work comes back to
the company’s mission statement:
“We strengthen the communities we
serve by publishing unbiased jour-
nalism and growing local business.”

“We remain true to our mission,
providing information that
readers can use to make informed
decisions,” said Editor-In-Chief
Andrew West. The Delmarva Group
of Independent Newsmedia Inc.
(all found at BayToBayNews.com)
also includes the Greater Dover
Independent, Middletown Smyrna
Independent and the newly renamed
Milford Harrington Independent,
plus Eastern Shore newspapers.
The public can submit Letters
to the Editor, event notices (Bay-
ToBayNews.com/calendar), press

releases, event photos and news tips.

— <N §
EHOOSE &
SENTRALI
DELAWARE

ChooseCentralDelaware.com

Companies and nonprofits can
place ads on the website, newspa-
pers, magazines, event publications
and buy content sponsorship.

Check out their many advertising
options, beyond the newspaper: like
website ads, targeted emails, EDDM
(Every Door Direct Mailed) publica-
tions and even local commercials in
streaming services, like Spotify or
connected TV.

Read Delmarva news at BayTo-
BayNews.com, ask about advertising
at adsupport@iniusa.org or call
(888) 665-3848.
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For the past six years, PAM
Health has been honored to serve
the residents of Dover and sur-
rounding communities by offering
high-quality, specialized care in
stroke and brain injury recovery,
orthopedic and hip fracture reha-
bilitation, pulmonary therapy, and
a host of other services. As the only
providers of acute inpatient rehabili-
tation in Kent and Sussex Counties,
PAM Health has become a corner-
stone of recovery and wellness in the
region.

Since opening its doors, PAM
Health has remained dedicated to
meeting the evolving needs of its
patients. This commitment has
driven the organization to expand
beyond inpatient rehabilitation,
branching into outpatient services,
workers’ compensation recovery
programs, and other essential
offerings to better support the
continuum of care.

However, that growth has come
with a new challenge: demand is

PAM REHABILITATION
HosrITAL OF

A Post Acute Medical Hospital

{
o'l 14

now exceeding the capacity of the
original facility. In response, PAM
Health is proud to announce that
it is in the planning stages of an
expansion to its Dover Hospital.
“Our mission has always been
to provide hope, healing, and
recovery to the community,” said
Erin DelFarno, Market Director
of Strategy for PAM Health. “The
response and trust we've received
from patients and families across the
region have been incredible. Now, it’s
time for us to grow so we can serve
even more people and do so with the
space and resources they deserve.”
The expansion will add more
patient rooms to better accommo-
date the rising demand for inpatient
care. A dedicated outpatient
reception area will streamline the
experience for patients accessing
outpatient services, and the clinic
space in the outpatient department
will be significantly increased. This
will allow PAM Health to introduce
new programs and bring in addition-

ehabilitation Hospitall

of Dover

L2

TR Y

al resources to serve the community
more effectively.
Plans are currently underway,
with more details to be shared in
the coming months. The expansion
represents not just a physical growth
of the facility, but a renewed pledge
to the community—a promise to
continue raising the standard of care
and support for every patient who
walks through PAM Health’s doors.
As PAM Health looks ahead to
the future, it does so with deep
gratitude to the Dover community

for its continued trust and partner-
ship. The next chapter is set to be
even stronger, broader, and more
impactful—for every patient, every
family, and every step of the healing
journey.

For more information about PAM
Health, please visit their website at
https;//pamhealth.com/hospitals/
pam-health-rehabilitation-hospi-
tal-of-dover/ or call 302-672-5800.
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Healthcare & Leadership — A Winning Combination

Last month, our Leadership
Central Delaware Class of 2025 spent
their whole class day learning about
what it takes to deliver the best health
care possible to our community.

The Kent Campus of Bayhealth
Medical Center served as host and
coordinator of this day filled with
information, presentations, tours,
and a look behind the scenes of how
our community hospital works day
and night to help people become
healthier.

In addition to housing our county’s
local experts on health and wellness,
Bayhealth is also no stranger to
Leadership Central Delaware. At
the program’s inception, hospital
leaders decided that LCD was
valuable and made sure to have a
Bayhealth employee in its inaugural
Class of 2002. Twenty-four years
later, they are currently sending their
34th emerging leader through the
program as part of the Class of 2025.
They have certainly proven again and
again that strong leadership is a key
component to effective healthcare!

Health & Human Services Day
kicked off with a welcome and
hospital overview from hospital
president and CEO, Terry M. Murphy,
FACHE (Fellow of the American
College of Healthcare Executives),
and LCD alum Class of 2003. Terry
talked about the hospital’s initiatives
“to strengthen the health of our

(529
Bayhealth

community, one life at a time” and
shared information about planned
expansions coming soon to our Kent
Campus. Terry also shared some
insights about his leadership style.
Terry is clearly a great collaborator
and is not afraid to think outside the
box.

Bayhealth’s Senior Director of
Patient Experience, Dominic Kayatta,
captivated the class with his upbeat,
open, and warm presentation on the
importance of wellness. He related
this journey towards wellness to
patients, but also to those who are
working diligently in healthcare to
help patients achieve their goals. His
message about the importance of
mindfulness was relevant and ap-
plicable to anyone who isleading a
team of professionals as he addressed
real issues like anxiety, compassion
fatigue, overload, and burnout.

An insightful discussion regarding
Bayhealth’s impact on the community
and health equity was led by Jessica
Alvarez, Senior Director of Patient
Care Services. Jessica spent time
talking about the way that Bayhealth
works with other organizations to
address any gaps in care and health
disparities. She shared some of the

strategies used by the hospital like
free screenings, education, and visits
from their mobile unit.

Next on the agenda, Mike Metzing
(LCD Class of 2010), Vice President,
Corporate Support Services led the
group on a behind-the-scenes tour of
the hospital. This wasn't the average,
ordinary hospital tour — this was a
tour of the “under workings” of the
facility. The class viewed areas of the
hospital that are considered vital,
but are not typically on display such
as the generator room, the HVAC
system, the circuit breakers, etc. This
up-close look at what it takes to keep
the hospital running on any given day
was both overwhelming and amazing!

After a wonderful lunch provided
by Bayhealth, Darlene Stone, Senior
Vice President & Chief Human
Resources Officer, spent time talking
with the group about the importance
of fostering and developing a strong
workforce. As a seasoned HR pro-
fessional, Darlene emphasized the
importance of listening, listening, and
listening! She talked about the impor-
tance of “knowing your people” and
understanding where they are coming
from and what they are dealing with
on any given day. Her words rang true
not just for hospital leaders, but for
our emerging leaders in whichever
industry they are working.

Amanda Bowie, Vice President
of Marketing, Communications, and

Community Outreach, and proud
member of the LCD Class of 2019
spent time with the class talking
about the importance of messaging.
Amanda, who has been described
as a visionary marketer, shared her
personal journey of growth with the
group as she explained the impor-
tance of a personal brand, as well as
the critical role played by a company
brand.

“Culture in 7” has been a favorite
presentation on this day for the last
several years. In it, Vice President &
Chief Information Officer, Rick Mohnk
led the class through a discussion
of his 7 steps for building a healthy,
effective, collegial culture. The 7
steps include caring for the people
you have the privilege of working with,
listening, mentoring, challenging, and
more. These steps are built upon a
foundation consisting of two critical,
but simple understandings: “take care
of each other” and “no surprises.”
Rick emphasized the need for contin-
uous learning and constant sharing of
new ideas: “The worst thing you could
do is to keep all of the stuff you've
learned to yourself.” This session
ended with the reassurance that, if
you take the time and energy to follow
the steps and build culture, your work
will be certain to make a difference.

Continued on Page 6
—_ _"-‘... = . =
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HEALTHCARE
Continued from Page 5

This day of learning and sharing
ended with two amazing conversa-
tions: one about the integral work
of Bayhealth’s strong core of volun-
teers led by Jenni Bobel, manager of
volunteer services; and one on the
Social Determinants of Health led
by Ashley Istenes, Senior Operations
Manager of Population Health and
Tasheema Heyliger, Senior Manager
of Clinical Integration and Health
Equity.

Health & Human Services Day
was packed with a variety of statis-

tics, perspectives, explanations, and
leadership wisdom. Class members
felt like they gained a tremen-

dous amount of behind-the-scenes
knowledge from the presentations
and conversations they experienced
during the day. They were especial-
ly appreciative of the emphasis on
leadership and the new skills and
strategies they learned. Everyone left
Bayhealth with a new appreciation of
the leadership role they play as they
work day in and day out to ensure the
health of our community.
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LEADERSHIP
Continued from Page 1

impact in Central Delaware. LCD is
designed to create effective, dynamic, and
knowledgeable leaders. This program
connects emerging leaders through diverse
networks, while enhancing leadership skills
and community knowledge, resulting in
increased value, individually and profession-
ally.

Participants in LCD gain an opportunity
to develop resources and partnerships, an
understanding of the role of leaders in the

community, connections with people of
influence, and an understanding of the im-
portance of collaboration among business-

es... all while developing and enhancing their
own leadership skills.

Sponsoring companies receive ten
months of advertising to 1,000+ people
through numerous CDCC avenues, engaged
and connected employees who are ready to
make a positive difference, and recognition
as a company dedicated to making Central
Delaware THE place to live, work, and play.

The LCD 10-month program is
comprised of 9 day-long learning sessions
(one per month, beginning in October), an
opening and a closing retreat, and grad-
uation. Each day-long session (8 a.m. -5
p.m.) is focused on a different economic

segment of Kent County. The days are spent
hearing from the leaders of various indus-
tries, enjoying presentations and tours, and
engaging in hands-on learning experiences.
Don't wait! RSVP for the LCD Invitation-
al Reception today to find out more about
the program from LCD Alumni and learn
how you can be part of Leadership Central
Delaware. To get more details about Leader-
ship Central Delaware, visit www.cdcc.net/
education. 1o RSVP for the FREE Invita-
tional Reception, please contact the CDCC
office (302)734-7513. YOU could be in the
next class of Central Delaware Leadership!



AWARDS FOR EXCELLENCE

Continued from Page 1

But before we can start the party, we
need our members’ help to recognize
the nominees and select the winners of
the Excellence in Business Awards! The
CDCC is proud to offer our members
the opportunity to vote for these award
winners. This simple act of voting shows
amazing support within our member-
ship and the Central Delaware business
community.

NOW is the time to vote for Excellence
in the Central Delaware community! This

is simultaneously an easy and very difficult
task because we are surrounded by
excellence in Central Delaware. It's almost
impossible to choose just one winner in
each category. Thankfully, the choice is

up to you, CDCC members! Every year,
the CDCC is honored to facilitate these
awards that showcase the time, talents,
and treasure trove of knowledge that each
nominee has shared with others.

Voters, please take into consideration
the growth of the individual/company;,
their response to challenges, and their
involvement with their local community.

Chamber Connections

These are pillars of strong leadership
skills that must be highlighted and recog-
nized. There are three categories for these
awards: Large Employer of the Year (for
companies with more than 50 employees),
Small Business of the Year (for companies
with up to 50 employees), and Young
Professional of the Year (for individuals
between the ages of 21 and 35).

All nominations were carefully
reviewed by the Excellence in Business
Committee and three nominees were
chosen for each category. The winners
are determined by the votes from

MAY 2025 7

fellow Chamber members and will be
announced at the Awards for Excellence
Celebration in June. Let your support and
voice be heard! Voting is NOW officially
open.

Each CDCC member business is asked
to cast ONE vote in each category for the
nominee they think exemplifies excellence
this year — again, that's just one vote per
business. We thought you'd like to read
a little bit about our amazing nominees,
so you will find their profiles below. We
are honored to present our distinguished
candidates to you.

Nominees for Small Business of the Year

(] X

Delaware Farm Bureau

Delaware Farm Bureau

3457 S. DuPont Hwy. Camden, DE 19934
302-697-3183

defb.org

Mikayla Paul, Asst. Exec. Director &
Marketing Coordinator

Mission/Philosophy:

Delaware Farm Bureau: our
mission is to promote and protect
Delaware agriculture through
education and advocacy to ensure a
quality of life for farmers and their
families and their consumers.

Primary good or service
provided:

The Delaware Farm Bureau
is a membership-based nonprofit
organization, that focuses on ad-
vocating on behalf of farmers and
Delaware agriculture. We encourage
farmers and community members
to join Delaware Farm Bureau!
Their membership dues go towards
our lobbying efforts, as well as our
programs and initiatives that provide
educational resources to our farmers
and educate consumers on the
importance of agriculture and it how
affects their daily lives.

Number of years .
in business: 80 (currently in our
81st year)

How did your business start?
The Delaware Farm Bureau
(DEFB) was founded in 1920 to
unify and represent farmers in
Delaware. It was established in
response to the growing need for
a collective voice to advocate for
agricultural interests at the local,

state, and national levels. At the
time, farmers faced many challeng-
es, including economic instability,
land management issues, and the
influence of larger industrial and
corporate entities in agriculture.
However, due to declining member-
ship and financial difficulties, the
DEFB disbanded.

In 1944, with support from the
American Farm Bureau Federation
(AFBF), Delaware Farm Bureau was
re-established. Before the formal
reorganization, Delaware farmers
gathered to discuss the future of the
organization and how to address
challenges, such as the negative
image that had lingered from earlier
years. Delaware became the 44th
state to join AFBF, and the first
meeting of the newly re-established
Delaware Farm Bureau was held on
April 28, 1944.

DEFB was modeled after
similar Farm Bureaus in other
states, created to provide support,
resources, and advocacy for farmers.
Its goals included promoting ag-
ricultural education, improving
farming practices, supporting rural
communities, and advocating for
better legislative and economic
conditions for farmers. Over time,
its role expanded to include a range
of services for farmers, such as
insurance, networking opportunities,
and marketing support.

Today, the Delaware Farm Bureau
remains a vital organization for
advocating agricultural policy and
supporting Delaware’s farming
community. Its establishment and
enduring presence stands as a
testament to the cooperative spirit
that has long been a cornerstone of
farming in Delaware.

Number of employees:
Full-time: 4 Part-time: 1

Describe the growth of your
business:

In staffing increases: In 2024, the
Delaware Farm Bureau created
three new full-time positions:

(1) Membership and Outreach
Coordinator; (2) Ag Literacy and
Program Coordinator; (3) Program
and Policy Coordinator. With the
addition of these three positions, our
state office is equipped to expand
our resources and offer more value
to our members. We are also more
effective in advocating in legislation
and educating consumers and the
youth about Delaware agriculture
and teaching them about how food
is grown and how they support the
agricultural industry through the
food they eat and the clothes they
wear.

In Sales:

In 2024, the Delaware Farm
Bureau had a total of 1,826
members, consisting of 1,626
membership renewals and 200 new
or returning members who rejoined
after a lapse in their membership.

Describe the challenges facing
your business:

American farm families represent
only 2% of the population that feeds
the remaining 98% of the American
population. That just demonstrates
how vital it is to be a Farm Bureau
member now more than ever. The
agricultural industry is slowly
declining due to financial hardships
and other factors that create uncer-
tainty in this field.

Describe solutions developed to
address those challenges:

As a result, Delaware Farm
Bureau has held membership drives
and social mixers and events in an
effort to build and maintain mem-
bership. The addition of the three
new full-time positions was also
utilized as a solution to address

the challenges our organization

is facing. DEFB understands the
difficulties associated with farming,
and we are constantly developing
new programs and initiatives to
support our farmers, support our ag
communities, and promote the value
of Delaware agriculture and value
of Delaware Farm Bureau. Through
these efforts, we have gained new
members and members who have
re-joined and gotten reinvolved in
the organization.

Describe a creative, imaginative
or innovative process you have
developed that has helped your
business grow:

Delaware Farm Bureau (DEFB)
launched the #WhyFarmBureau
social media campaign in June
2024. This campaign consists of
reels shared across DEFB social
media platforms with the hashtag
#WhyFarmBureau and highlight
various members from across all
membership categories. Through
this campaign, DEFB’s goal is to
share the many reasons why indi-
viduals are members of the Farm
Bureau to gain new members, as
well as demonstrate that Farm
Bureau is for everyone, not just
farmers!

Through the #WhyFarmBureau
social media campaign, we demon-
strate how our mission is carried
out by each and every one of our
members. For example, Delaware
Farm Bureau (DEFB) President
Bill Powers discussed that he is
a member because DEFB works
hard to care for their members and
is eager to participate in legislative
issues that farmers want and need
to be involved in. Each #WhyFarm-
Bureau video highlights different
aspects of our mission and how our
mission aligns with the needs of our
members.
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The #WhyFarmBureau social
media campaign has the potential
to lead to new members joining
DEFB and demonstrate that Farm
Bureau is for everyone! These reels
help introduce the community to
the many faces of Delaware Farm
Bureau, making DEFB relatable and
more personable. This campaign
will also enhance our social media
presence and help grow our
following, reach and engagement.

What are the goals for your
business in the next three to
five years?

- Increase membership by 10%
and create more opportunities for
growth

- Advance on-farm business
solutions

- Create more value for Delaware
Farm Bureau members

What distinguishes your
business from the others?

1. Strong Community Focus:

DEFB places a strong emphasis

on supporting local farmers and
rural communities in Delaware. Our
programs and initiatives are tailored
to meet the unique needs of the
state’s agricultural industry, which
includes a significant variety of crops,
livestock, and poultry.

2. Active Advocacy and Policy

Influence: DEFB is highly involved
in both state and federal agricultural
policy, working to shape legislation
that directly affects Delaware
farmers. As the state’s agricultural
voice, the DEFB has a track record
of effectively lobbying for policies
that benefit farmers and promote
sustainable agricultural practices.

3. Diverse Membership and Services:
DEFB offers a wide range of services
that go beyond traditional advocacy,
including educational opportunities,
networking events, and resources for
farm marketing and management.
This diversity of services helps
members in various areas of their
farming operations, making it a
valuable resource.

4. Focus on Agricultural Education:
DEFB places significant emphasis
on agricultural education, helping
both current and future farmers
improve their skills and knowledge.
This includes promoting programs
for youth, such as 4-H and FFA,

to ensure the next generation of
farmers is well-equipped to lead
Delaware’s agricultural industry.

5. Longstanding History and
Community Roots: DEFB’s

long history, dating back to its
re-establishment in 1944, has
created a strong foundation of trust
and collaboration among Delaware’s
farming community. This deep-rooted
presence allows the organization to

be a reliable source of support for
local farmers over generations.

What contributions have you
made in the community?

Delaware Farm Bureau members
serve on numerous boards and
committees, such as the Ag Land
Preservation Advisory Committee,
the Chesapeake Bay Program Ag-
ricultural Advisory Committee, and
the Delaware Agricultural Museum
and Village Board to name a few.
Our members are passionate about
being involved in the community and
serving on various boards within the
agricultural community.

Serving as a volunteer:

Delaware Farm Bureau is
committed to community involve-
ment. We offer our members
numerous volunteer opportunities,
such as Mountaire’s “Thanksgiving
and Easter for Thousands” events,
Food Bank of Delaware, Caring
Hearts and Helping Hands, to
name a few. Our members and staff
see the value in having a physical
presence in our community and are
dedicated to volunteering their time
and energy to help make an impact.

Providing in-kind services:

Through the Delaware Farm
Bureau Foundation, which was
incorporated in 2013, we provide

education resources and lead youth
in the community through agricul-
tural-related lessons and activities.
We accomplish this through our
Mobile Ag Lab which has visited
schools and summer camps free of
charge. The mission of the DEFB
Foundation is to build awareness,
understanding, and positive public
perception about Delaware’s farm
operations and fresh local food.
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Forrest Avenue Animal
Hospital

4470 Forrest Ave. Dover, DE 19904
302-736-3000
www.forrestaveanimal.com

Christi Kiessling, Practice Manager

Describe the business:
Veterinary Hospital

Mission/Philosophy: The
mission of the doctors and staff at
Forrest Avenue Animal Hospital

is to deliver the utmost quality
veterinary medical care with loving
compassion and respect to our
patients and clients. By providing
progressive and unique treatment
options, personalized patient care,
unrivaled service, and honest,
open communication, we are

able to nurture the human-animal
bond, improving and comfortably
extending the lives of our furry
friends. Our team strives to make
each visit beneficial and enjoyable
for all family members. Through our
heartfelt concern for you and your
pet, we hope your experience with
Forrest Avenue Animal Hospital will
make you feel part of our extended
family.

Primary good or service
provided:

Medical care for animals
Number of years in business:
24
How did your business start?

Forrest Avenue Animal Hospital
was originally opened by Dr. Gil
VanSciver. Dr. Kimberly Gaines
was hired in 2000 and became a
business partner in 2002.

Number of employees:
Full-time: 23 Part-time: 6

Describe the growth of your
business:

Forrest Avenue Animal Hospital
was originally opened by Dr. Gil
VanSciver. Dr. Kimberly Gaines
was hired in 2000 and became a
business partner in 2002. At that
time there were 4 support staff. The
net revenue has increased 10-fold
from 2004 to 2024. Dr. Robyn Lefort
joined the practice in 2008. Our
initial facility was less than 3000

sq ft. Our new, current facility is
8,000sq ft with an additional 1200
sq ft building housing the grooming
salon and storage.

In staffing increases:

4 staff and 2 veterinarians in
2000. Today, 5 veterinarians, 1
groomer and 22 team members.

In sales:

The gross revenue has increased
10-fold from 2004 to 2024

Describe the challenges facing
your business:

Nationwide shortage of veteri-
narians, hiring experienced staff,
competing with corporate practices
for both veterinarians and staff.

Describe solutions developed
to address those challenges:

Forrest Avenue Animal Hospital
(FAAH) mentors several high school,
college and veterinary students.
This gives them the needed expe-
rience as well as allowing them to
be immersed in our amazing FAAH
culture. In doing this, we hope
they will consider coming back to
Kent County to practice medicine at
the completion of their education,
whether veterinarian, or veteri-
nary technician. In 2025, we have
already mentored 5 students.

Describe a creative,
imaginative or innovative
process you have developed
that has helped your business
grow:

With both Dr. Gaines and Dr.
Lefort originally from Camden,
Delaware, the desire to “support
local” and keep the practice
grounded within our community has
helped the growth of our business.
Thankfully we have been blessed
with three additional veterinarians
that have roots here within the
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State of Delaware, allowing that
hometown ambiance to continue to
carry through our practice. FAAH
makes every effort to heed the need
of its patients and clients, being
available when other hospitals have
been unable to accommodate.

What are the goals for your
business in the next three to
five years?

Our goals include continuing to
provide the best quality medicine/
surgery to our patients while
conveying our compassionate care
and concern to their pet parents.

In the next 3-5 years, we hope to
provide a venue for a specialty or
group of specialties, such as veter-
inary cardiologists, ophthalmolo-
gists, radiologists, etc. This would
provide a service and space where
Kent County’s pets could receive
the highest level of care without the
extra stress or anxiety of traveling
a far distance. The challenges of
driving, such as tackling a bridge or
navigating the busier highways, tend
to deter some clients from seeking
the next level of care that would be
best for their pet.

What distinguishes your
business from the others?

We feel all the veterinarians
in Kent County can provide good
patient care. The friendly, benev-
olent culture that we portray at

our hospital is why Forrest Avenue
Animal Hospital rises above the
rest. Distinguishing our business
from others would be our calm,
caring, and welcoming atmosphere
that we strive to achieve daily. Our
team is what makes FAAH special,
and we aim to elevate their accom-
plishments. This acknowledgement
reflects on their approach to both
patient and client care, giving FAAH
that extra sparkle!

What contributions have you
made in the community?

Below is a list of organizations
that we helped support in 2024
Wreaths Across America, American
Heart Assoc, Lake Forest FFA, The
Children’s Theatre

Polytech Football, Postlethwait
— Odessey of the Mind, DE Distin-
guished Young Women, Central
Delaware Chamber of Commerce,
Kent County 4H, CR High School —
Odessey of the Mind, Kent County
Diamond Clover Project, DE State
Fair Junior Livestock, Dover HS
Football Boosters, Calvary Christian
Academy, DE 4H Foundation,
USA Wheelchair Rugby, Fifer’s
Fall Fest, CR Jr ROTC, Milford
Lions Club, Caroline County MD
Junior Livestock, Ducks Unlimited
- Bill Abbott Memorial Shoot, WB
Simpson Elementary School,
Felton Fire Company, Central DE

Christian Academy, CenDel Foun-
dation, Camden Wyoming Little
League

Serving on boards/committees:

Drs. Kimberly Gaines and Robyn
Lefort are the two owners of Forrest
Avenue Animal Hospital. As far as
professional boards/committees, Dr.
Lefort is the past President of the
Delaware Veterinary Medical Asso-
ciation (DMVA), as well as serving
on the Government Relations
Committee, and Dr. Gaines is the
DMVA Treasurer. Both have pre-
viously served as the Kent County
representative to the DVMA and
Dr. Gaines was previously the
treasurer for 6 years. Dr. Lefort is
currently the treasurer for the Board
of Directors at Delmarva Animal
Emergency Center (DAEC). Dr.
Gaines has previously served as a
member of the Board of Directors
of DAEC. Dr. Lefort served as the
Kent County veterinarian on the
Spay/Neuter Performance Review
Committee from 2019-2024. Dr.
Lefort was named Delaware Vet-
erinarian of the Year in 2019. Dr.
Gaines was named Delaware Veter-
inarian of the Year in 2005 and the
Stars of Delaware Veterinarian in
2021.

Serving as a volunteer:

Dr. Gaines volunteers for Wreaths
Across America, Distinguished

Young Women of DE, Mt. Olive
Cemetery, and Cow Marsh Baptist
Church Cemetery. Dr Lefort volun-
teers with the Children’s Theatre
and as a praise director, a worship
team member and nominations
team member at Wyoming United
Methodist Church.

Providing in-kind services:

Forrest Avenue Animal Hospital
participates in the Delaware Spay/
Neuter program, providing low cost
spay/neuter surgeries for qualified
clients. We also provide a safe,
friendly workspace for the students
from Roads to Success School, as
well as the STAR program at Dover
High School, to come perform
day-to-day tasks and improve their
abilities to become future members
of the workforce.
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Hilton Garden Inn Dover

41706 N DuPont Hwy., Dover, DE 19904
302-674-3784

www.dover.hgi.com

Cliff Weber, General Manager

Mission/Philosophy:

We support the Hilton Worldwide
Mission statement: “to be the most
hospitable company in the world —
by creating heartfelt experiences for
Guests, meaningful opportunities
for Team Members, high value for
Owners, and a positive impact in our
communities.”

To that end, on property, we also
add that our goal is to provide the
best service and accommodations to
those visiting Dover or utilizing our
amenities.

Primary good or service
provided:

Overnight accommodations,
friendly and efficient service,
Full-service catering and meeting
services, and a full-service restau-
rant and bar providing a unique and
quality dining experience.

Number of years in business:

17 in total. 10 years under the
current ownership.

How did your business start?

Originally licensed by Hilton in
2008. Current ownership purchased
the property in April 2015.me a
business partner in 2002.

Number of employees:
Full-time: 18 Part-time: 9

Describe the growth of your
business:
In staffing increases:

Seasonal expectations of 5-8 new
Team Members

In sales:

No significant revenue growth
expected over 2024

Describe the challenges facing
your business:

A downturn in the local market,
the loss of one NASCAR race, the
change in NASCAR race dates
to coincide with DE Turf, and the
loss of any music festival this year.
The market is sluggish, but we
are poised to continue moderate
occupancy growth.

Describe solutions developed
to address those challenges:

We are aggressively pursuing new
local negotiated accounts to add a
base to our business.

Describe a creative,
imaginative or innovative
rocess you have developed
hat has helped your business
grow:

As one of three hotels in Dover
that provide meeting space coupled
with catering, we are positioned

as the market leader for smaller
groups. Rather than rely on a struc-
tured catering menu, which we do
have for those who request it, our
individualized attention allows us to
pivot and cater to the specific needs
of our guests. For our rooms, we
are confident travelers will appreci-
ate staying in a beautifully renovated
property.

What are the goals for your
business in the next three to
five years?

Continued occupancy and rate
growth in our market. The acquisi-
tion of new local negotiated accounts,
a greater focus on marketing the new
restaurant, Hearth Bar and Grille,
and promotion of our full-service
banquets.

What distinguishes your
business from the others?

Service! We excel in providing
the city’s best service and accommo-
dations. Many online reviews, even
if a guest experienced an inconve-
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nience, speak of how attentive and
polite our entire team is. From the
Front Desk to Housekeeping, each
Team Member is proud of what they
do and always eager to interact with
our guests to make their day special.
[t is no longer just enough to sell

a room or service. Guests want to
know their business is appreciated,
and they welcome the attention to
detail our team provides.

What contributions have you
made in the community?

Serving on boards/committees:

I am currently on the Board of

Directors for the Central Delaware
Convention and Business Center.
As a hotel, we remain a member of
the CDCC and proud of our many
sponsorships over the years.

Serving as a volunteer:

Our hotel proudly collaborates
locally when possible. As an
extra incentive, team members
are rewarded for their volunteer-
ism as well. From Code Purple
Firefly cleanup and Arbor Day tree
planting to supporting nurses with
lunch during COVID and sponsor-
ship with Meals on Wheels, we are
always looking for ways to be better
corporate stewards. Annually, we

host a group of students planning on
hospitality as a career as we focus
half a day to immerse them in the
world of hospitality and tourism. As
a Certified Tourism Ambassador, I
also volunteer supporting the CVB
Explorer at events.

Providing in-kind services:

With each property renovation,
we donate a significant amount of
furniture, mattresses, tv’s, etc., that
are being liquidated to Habitat for
Humanity and other local charities.
Each month the hotel donates $5 per
pet fee back to local pet charities.
Over major event weekends such as

Firefly, NASCAR, Homecoming, etc.,
we donate a portion of our revenue
to support local charities. Since
current ownership acquired the
hotel, we have donated over $6,000
in cash and sponsorships, and more
than $40,000 in in-kind donations.

Nominees for Large Business of the Year
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allx's Dover Casino
esort

1131 N. DuPont Highway, Dover, DE 19901
302-674-4600

www.BallysDover.com

Nicholas Polcino, Vice President and
General Managerr

Mission/Philosophy:

Bally’s Dover Casino Resort is
committed to providing a safe and
enjoyable gaming experience. Our
philosophy is grounded in three core
values: Trustworthiness, Rewards,
and Responsibility

To that end, on property, we also
add that our goal is to provide the
best service and accommodations to
those visiting Dover or utilizing our
amenities.

Primary good or service
provided:

Hospitality and Casino — Enter-
tainment Company

Number of years in business:
29 years.
How did your business start?

The foundation of our legacy
traces back to the beginning of
Standardbred horse racing in 1969,
a pivotal moment that shaped our
journey. In December 1995, we
expanded our offerings with the
opening of Dover Downs Slots,
marking a significant milestone in
our growth. By 2007, we further

solidified our presence by adding
268 rooms, making us the largest
hotel in Delaware at the time with a
total of 500 rooms. Our expansion
continued in 2010 with the addition
of table games, enhancing the
gaming experience for our guests.
In 2019, we entered a new chapter
through a reverse merger with
Twin River Worldwide Holdings,
further broadening our horizons.
Finally, in 2021/2022, we proudly
rebranded as Bally’s Dover Casino
Resort, reflecting our evolution

and commitment to offering an
exceptional experience for our
guests.

Number of employees:
Full-time: 675 Part-time: 150

Describe the growth of your
business:

In staffing increases:

As the casino business gradually
came back online after 2020,
staffing needs grew to support the
increasing demand for services
and enhanced guest experiences.
This growth led to a significant
increase in positions across various
departments, from gaming and
hospitality to security and customer
service, ensuring that operations ran
smoothly and efficiently to meet the
evolving expectations of visitors.

In sales:

Again, as we came back to more
normal operations after 2020, the
business saw a steady increase
driven by a broader range of gaming
options, entertainment offerings,
and accommodations. The growth
of table games, slot machines, and
ancillary services like dining and

events contributed to higher revenue
streams, attracting more customers
and boosting overall profitability.

Describe the challenges facing
your business:

Similar to most casino busi-
nesses, we face challenges such
as increased competition from
both physical casinos and online
gambling platforms, which can affect
foot traffic and revenue. Additionally,
we must navigate evolving regu-
lations, address concerns around
responsible gaming, and adapt
to shifting customer preferences
for technology-driven experiences
while maintaining a strong focus on
security and operational efficiency.

Describe solutions developed
to address those challenges:
To address increased competi-
tion from both physical casinos and
online platforms, we have invested
in unique, high-quality experienc-
es, such as exclusive events and/
or loyalty programs to help retain
customers and attract new ones.
Bally’s Corporation has ensured a
robust digital presence as well. To
stay ahead of evolving regulations,
we prioritize compliance by continu-
ously monitoring legal changes and
implementing adaptive policies. We
also address responsible gaming
concerns by offering self-regula-
tion tools, promoting awareness,
and providing access to support
resources. Lastly, by leveraging our
security systems and maintaining
operational efficiency through au-
tomation and data analytics, Bally’s
can create a safe, streamlined, and
customer-friendly environment.

Describe a creative,
imaginative or innovative
rocess you have developed
hat has helped your business
grow:

One innovative approach in our
casino business has been to create
an immersive, experienced-based
loyalty program that blends
entertainment, rewards, and
community building. Rather than just
offering standard points for play, this
program has integrated personalized
experiences like private events, VIP
access to concerts, and occasionally
a behind-the-scenes tour of the
casino’s operations. We not only
strive to deepen customer loyalty, but
also provide a new, imaginative way
to engage guests, ensuring they feel
valued and connected to the brand in
a unique, memorable way. Through
this, the casino can capitalize
on its core values of exceptional
service and innovation, reinforcing
customer relationships and boosting
growth without losing sight of the
fundamentals.

What are the goals for your
business in the next three to
five years?

Our goals remain the same for
most years: Enhance our customers
experience; Expand digital and
online presence to broaden our
customer base; Enhance responsi-
ble gaming measures to help build
trust and reinforce a commitment
to our players well-being; Attract
new demographics to build a
broader, more loyal customer base;
Strengthen employee development
— happy employee contribute to
better guest experiences; Continue
our community outreach programs
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ensuring employee engagement and
meeting our social responsibilities;
and Expand partnerships and brand
recognition to increase the casino’s
visibility.

What distinguishes your
business from the others?

What truly sets our business apart
is the fact that we are one of only
three establishments in our state
within this industry, making us a
unique and integral part of the local
landscape. We offer a diverse array
of entertainment options all under
one roof, catering to every adult’s
recreational needs. As the epitome
of the service industry, we provide a
wide range of accessible offerings,

ensuring that there is something for
everyone. Unlike many businesses
that close during holidays or for
other reasons, we remain open

365 days a year, always ready to
welcome guests. This unwavering
commitment gives us the opportu-
nity to leave a lasting impression
every single day, driving continuous
growth and further establishing our
position as a premier destination in
the community.

What contributions have you
made in the community?

Through our Bally's CREW
program, we have participated in many
activities over the past year for various
organizations throughout Delaware.

Serving on boards/committees:

Central DE Chamber of Commerce
(CDCC), Kent County Tourism,
Capital Rotary Club

Serving as a volunteer:

DE Food Bank Event, Central DE
Habitat for Humanity (CDHFH),
Adopt A Highway, Earth Day City of
Dover, and many more throughout
Kent County

Providing in-kind services:

DE Breast Cancer Coalition,
CDHFH, CDCC, Fire Departments,
Police Departments, Kent-Sussex In-
dustries, Harness Horsemen and more.

CENTURY
ENGINEERING

A Kleinfelder Company

Century Engineering, LLC,
a Kleinfelder Company

550 Bay Road, Dover, DE 19901
302-734-9188

www.kleinfelder.com

Scott Rathfon, Executive Vice President

Mission/Philosophy:

To provide professional services
by uniting quality, innovation,
and creativity with dedication,
responsiveness, and commitment.

Primary good or service provided:

Century is a multi-discipline profes-
sional service firm providing a full slate
of engineering related services to the
Mid-Atlantic region. Services include
Transportation, Civil, Environmental,
Water & Wastewater, Survey, Structur-
al, Geotechnical, Mechanical, Electri-
cal, Utility Locating & Coordination,
Right-of-Way Services, Construction
Management & Inspection.

Number of years in business:

The first Delaware office was estab-
lished in Dover in 1987 (38 years).

How did your business start?

The Delaware office was first
established to provide planning and
design management services to DelDOT
for the SR1, US 13 Relief Route project.
It all started with a staff of six (6) in a
townhouse in downtown Dover.

Number of employees:
Full-time: 186 Part-time: 10

Describe the growth of your
business:

In staffing increases:

Century’s Delaware operation
started with six (6) employees in 1987
and has grown to a current high of 186
full-time employees.

In sales:

The Delaware operation started
with a couple million dollars in backlog
and has steadily grown over the years
to now over $39M in sales for the
Delaware operation.

Describe the challenges facing
your business:

The typical challenges are recruiting
engineering talent and fluctuations in
the economy. Recruiting new talent
is an industry issue due to the lack of
engineering students as compared to
the needs and a local issue in attract-
ing talent to the Dover market. The
fluctuations in the economy affect us
when there is not a sustained funding
source for new projects.

Describe solutions developed to
address those challenges:

Some of the solutions to the recruit-
ing challenge included opening the
office in Newark to attract students
from engineering universities in that
area. Also, for the Dover market, we
invest time in the local schools to
promote engineering and try to attract
students that intend to stay in central
Delaware. We also work with local
agencies in efforts to improve the
quality of life in central Delaware and
sell the good things that are happening
in the area.

Describe a creative, imaginative
or innovative process you have
developed that has helped your
business grow:

Century is dedicated to the local
community, and we listen to the needs
of the community and develop new
and emerging markets based on those
needs. We value responsiveness and
putting the needs of our clients first
by striving to provide a timely, quality
product. And we are committed to the
local area by hiring people from the
area and being involved in the local
community and organizations.

What are the goals for your
business in the next three to five
years?

Our goal is to continue to grow in
the area and be involved in improving
the local community. We will continue
to be involved in working with local
school mentoring programs, improving
the environment of the local area and
improving the quality of life for those
that live, work and play in central
Delaware.

What distinguishes your
business from the others?

One thing we take great pride in is
our effort and success to keep some
of the best and brightest talent from
Delaware in Delaware. We focus on
local talent in the area that has the
same dedication and commitment
to improving the local economy and
environment. Another thing that distin-
guishes our business is the dedication
of our employees as can be supported
by the low turnover rate of our staff.

What contributions have you
made in the community?

Serving on boards/committees:

CDCC Board; DAFB Honorary
Commander Program; Kent Sussex
Leadership Alliance; Delaware
Tech Advisory Boards; Local Sport
Organization Boards; Professional
Organization Boards

Serving as a volunteer:

Local School Mentoring Programs; Go
Red/STEM event participation; School
Robotics Club; Delaware Bay Clean-up
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N.K.S. Distributors, Inc.

205 Big Woods Road, Smyrna, DE 19977
302-322-1811 (main number)
www.nksdistributors.com

Kathy Willes, Vice President of Finance

Mission/Philosophy:

The N.K.S. Family is committed to
being a respected and trusted partner
to our employees, customers, suppliers
and the community by providing
a dynamic beverage portfolio and
superior service in the First State.

Primary good or service provided:

Beverage Wholesaler/Distributor for
Beer, Wine, Spirits and Non-Alcoholic
beverages in the State of Delaware. We
take pride in offering an extensive and
diverse beverage portfolio to satisfy our
customers.

Number of years in business:
75 Years
How did your business start?

In 1949, James V. Tigani Sr and his
wife Betty started N.K.S. by selling
a few beer brands from their garage.
The company experienced rapid growth
during the 1950s with the addition of
Schaefer beer and in 1960 N.K.S. was
awarded the Anheuser-Busch franchise
for Delaware. The business continues
to be locally owned and operated by
their son, Robert Tigani, Sr.

Number of employees:
Full-time: 140 Part-time: 3

Describe the growth of your
business:

In staffing increases:

We have grown from the original 2
owner/employees to a steady number of
approximately 140 employees. During
the Summer we add several more
seasonal employees. We have worked
with local colleges to employee interns
as well.

In sales:

N.K.S. started out with no suppliers
and a handful of brands. Today we
proudly represent 29 suppliers and 673
brands.

Describe the challenges facing
your business:

People are drinking fewer alcoholic
beverages, legalization of recre-
ational marijuana, and threats to the
Three Tier System such as Direct to
Consumer shipments of alcohol.

Describe solutions developed to
address those challenges:

Expand our beverage portfolio with
new suppliers and beverage catego-
ries. Educate legislators and general
consumers about the benefits of public
health and safety provided by the Three
Tier System.

Describe a creative, imaginative
or innovative process you have
developed that has helped your
business grow:

In our previous locations (Milford and
New Castle) we were landlocked with
no room for expansion. We planned
and constructed a new single facility
with state-of-the-art and energy-efficient
technologies in the center of the state
which would provide room for the
future growth of our business. N.K.S.
has found success with our Leadership
Team Management concept and our
focus on our people and brands.

What are the goals for your
business in the next three to five
years?

To organically grow sales with our
current supplier and looking to further

expand with new supplier opportuni-
ties.

What distinguishes your
business from the others?

Of paramount importance to N.K.S.
is keeping deep roots in all the com-
munities we serve. N.K.S. has local
management, sales and marketing
departments as well as comprehensive
delivery services. Our Brands and Our
People make the difference every day
in the First State, and we are all here in
one building in Kent County—the center
of the state.

What contributions have you
made in the community?

What contributions have you
made in the community? We have
developed a N.K.Serves Volunteer
program. The mission is “The N.K.S.
family endeavors to provide a positive
influence by inspiring, connecting, and
investing in our employees, business
partners, and the communities where
we work and live. Our employees can
earn up to 2 additional days of Paid
Time Off for any volunteer hours
worked for any Non-Profit Organization
during non-working hours.

Serving on boards/committees:

Our President, Paul Ruggiero
serves on numerous boards including:
Delaware Police Chiefs Foundation
President, Delaware Restaurant
Association Board Member,
Delaware Workforce Board 2024,
President of Delaware Alcoholic
Beverage Wholesaler Association,
Former National Beer Wholesalers
Association (NBWA) Board Member
and Management Committee, Boys &
Girls Clubs of Delaware Golf Classic

Board Member, Vice President of
Neighborhood HOA, and volunteers for
several events

Our Vice President of Finance
Kathy Willes serves on Speedway
Children’s Charity/Dover Board, Autism
Delaware Board, Finance Committee
and currently is Treasurer, St. Polycarp
Church Finance Council and volunteers
for several events.

Serving as a volunteer:

Our employees volunteer for
numerous charity organizations and
events including: Dewey Goes Pink,
Bombay Hook Cleanup, Gardening at
Delaware Agriculture Museum, Vet
Fest of Delaware, Smyrna-Clayton July
4th Association flag projects, Walk
for Autism, Drive for Autism, Autism
Delaware Snowflake Soiree, Delaware
Police Chiefs Football Playoff event,
Lums Pond State Park clean up,
Special Olympics Truck Convoy, Hagley
Museum and Library clean up, DFRC
Blue/Gold game, Bayhealth Charity
Golf Tournament, Delaware Special
Olympics Golf Tournament, Boys and
Girls Clubs of Delaware Golf Classic,
Autism Delaware Trunk or Treat, and
many more.

Providing in-kind services:

N.K.S. provides our volunteers,
beverages and promotional materials
for numerous charity events throughout
the State of Delaware. We are proud to
be a Trusted Partner with our Delaware
communities.
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Nominees for Young Professional of the Year

Malcolm Jacob
Transportation Planner

Dover/Kent County MPO

1783 Friends Way, Camden DE 19934
302-387-6030
https://doverkentmpo.delaware.gov/

DOVER/KENT COUNTY MPO
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Number of Years at your
gurrent company/organization:

Describe your current role with
the company/organization:

Transportation planners are
sometimes described as a “jack of
all trades,” and this has certainly
been the case in my work with

Dover Kent MPO. Every day is a
little different from the previous
one. Tasks I am responsible for
include writing and researching for
transportation studies, coordinating
with municipalities, serving on local
committees, contributing towards
grant applications, and engaging
with the public. It’s a great position
for anyone looking to interact

with a wide range of stakeholders
and become familiar with their
community. The overarching goal
of all my daily tasks is to ensure

the people of Kent County can get
from one place to another safely and
efficiently, whether they are driving,
walking, biking, or otherwise.

What are I\{our professional
goals in the next three to five
years?

One of my long-term professional
goals is to obtain my American
Institute of Certified Planners
(AICP) certification. This would be
an important milestone for anybody
in the world of planning. Within my
current position, I hope to continue
to learn at every given opportunity,
and I want the work I do to help
improve community safety and
connectivity. Finally, I look forward
to completing the Leadership
Central Delaware program as part of
the Class of 2025, which so far has
helped a great deal towards my goal

of getting to know the people and
businesses of the area!

What distinguishes you from

other young professionals?
Something that distinguishes

me is my professional background,
which includes transportation,
environmental studies, and a wide
range of other topics. Being in the
public sector, I work closely with
Kent County’s small communities
and ensure their needs are heard.
For example, I've helped the Town
of Cheswold with relocating one
of its bus stops, and I am currently
working on a sidewalk inventory
for the Town of Little Creek. Within
my role with the MPO, I am able to
influence public policy and have a
positive impact on the experience
of getting from Point A to Point B,
hopefully for generations to come.

What contributions have you
made in the community?
Through the MPO I am actively
involved in two advisory committees
for reviewing site plans: the State
of Delaware’s Preliminary Land
Use Service (PLUS) and the City
of Dover’s Development Advisory
Committee (DAC). By doing this,
I can recommend sidewalks,
crosswalks, bike facilities, and
other transportation and safety
infrastructure to be included in new

residential and commercial projects.

Serving as a volunteer:

Recently I've been volunteer-
ing alongside my LCD class. Our
projects include maintaining
the property of Cancer Support
Community Delaware and painting
the interior of the Boys & Girls Club
in Dover. In addition to this, I've also
participated in DNREC-sponsored
beach grass planting and trash
cleanups at Kent County’s beaches.

Additional personal information
you would like to share:
(Educational background,
accomplishments, awards

received, etc.)

I grew up in Maine and went to
college in Massachusetts, studying
English at Stonehill College (BA)
and environmental science & policy
at Clark University (MS). I've been
in central Delaware for about three
years. Although I was not raised in
the area, Kent County has quickly
become a new home for me, with
plenty of new connections to make
and a welcoming community. I also
love how much outdoor recreation
is available! The best part of my
job has undoubtedly been getting
to meet people and then seeing all
these familiar faces around town
and at local events.

Kylie Frazer

Community Outreach & Events Specialist
Bayhealth

640 S. State Street, Dover, DE 19901
www.bayhealth.org

(’\ @
Bayhealth

Number of Years at your
current company/organization:
5 months

Describe your current role with
the company/organization:

As Currently I serve as
Bayhealth’'s Community Outreach
and Events Specialist where I have
the privilege to work alongside
our Communications, Marketing
and Community Outreach team. In
my role, I am working to identify
and coordinate health screenings
and educational opportunities for
community members through events
and speakers, build partnerships
with local non-profits to expand our
services in Kent and Sussex County,
and increase awareness internally to
amplify team member engagement
in outreach opportunities.

What are I\1(our professional
goals in the next three to five
years?

Continuously learn new skills and

expand upon my current, increase
my professional network through
genuine relationships and grow in
my role while doing what I love —
making a difference across our great
state.

What distinguishes you from

other young professionals?
There are so many young

professionals in our community
doing outstanding work, but working
enthusiastically for over 12 years
in the non-profit sector to make our
communities a better place is what
makes me the proudest. Always
looking at how we can do things
bigger and better to make a more
meaningful impact is my focus.

What contributions have you
made in the community?

Prior to my role with Bayhealth,
I worked for Special Olympics
Delaware for over 12 years where
I had the opportunity to serve in
various roles that covered all aspects

of programming across the state
in both schools and communities
for over 4,000 athletes (individuals
with intellectual disabilities). Most
recently I served as their Senior
Director of Sports and Competition
where I provided oversight of all
community programming and
engagement, lead their signature
sports event committees, planned
and executed over 20 single-day
and multi-day events (100-2000
participants & volunteers) yearly,
and organized and managed
Delaware’s participation at the
Special Olympics USA Games.

Boards/Committees:

I assist local 2018-2024 - Unified
Sports Committee, Delaware
Interscholastic Athletic Association
(DIAA)
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Codi Lyn Canasa

Owner, Head Piercer

Agapé Body Piercings

135 S Bradford Street, Dover DE 19904
302-359-7060
agapebodypiercings.com
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Number of Years at your
current company/organization:
5 Years

Describe your current role with
the company/organization:

Owner and Head Piercer
What are your professional
goals in the next three to five
years?

I plan to possibly open 1-2 more
locations. The next location in

Newark, DE and then possibly a
third location in Lewes, DE. Simulta-
neously, I am working on expanding
my personal ministry, Misfits On A
Mission, to be a worldwide effort

to help spread the light of Jesus to
countries and communities that
could use a little tender love and
care. Currently, we take an annual
missions trips to the Philippines,
but are looking into Africa and other
parts of Asia. We have executed food
and clothing missions in impover-
ished neighborhoods, as well as
helped provide food, entertainment,
and quality of life necessities to local
elder homes of abandoned seniors.
We seek to expand those efforts and
hope to add medical missions initia-
tives in the future.

What distinguishes you from
other young professionals?

Agape Body Piercings has been
an active part of the downtown
Dover community since we opened.
I am proud to serve and volunteer
on 2 different boards that specifical-
ly focus on our beloved Downtown
Dover District. We have also earned
multiple awards throughout our
tenure downtown, including being
voted 4 times as the First State
Favorite for Body Piercings, and
last year, winning Stars of Delaware
for Best Tattoo/Piercing Studio. 1
believe that these awards are the
result of the attention to detail, care,
and quality service we provide. We
constantly promote the idea that
“Agape isn't just a piercing, it's an
experience.”

In addition, I believe that my
leadership style, both within my
company, as well as through my
personal brand, is what keeps
our repeat customers percentage
at 76%, which is well above the
national average for my industry of
8%.

I have also been blessed to be
highlighted in multiple publications
from local TV news, to newspapers
and online articles, not because of
what I have done, but I because of
what I stand for. I live my life and
spend my days spreading hope,
encouragement, and love to all who
will receive, and even to those who
might not. Because light is what
will continue to win in a world full
of dark distractions and criticism.
Unity and kindness is what will
make this world a better place.

What contributions have you

made in the community?

Serving on boards/committees:
Board Member of Downtown Dover
Partnership,

Previously served for 3 years on
the Board for Destination Downtown
Dover

Serving as a volunteer:
Previously organized and curated
Dover’s St. Patrick’s Day Parade and
Festival for 3 years
Additional personal information
you would like to share:
(Educational background,
accomplishments, awards
received, etc.)

Thank you so much for the
opportunity to share my story. Five
years ago, [ sold my Jeep and every
single thing I owned that had value,
including my precious sneaker
collection. Only three months before
the pandemic, I opened the doors
of Agapé with only $47 left to my
name. I trusted simply God for every
step. [ never gave up. I knew there
would be challenging times, but I
also knew that they wouldn’t defeat
me. I had no idea that the pandemic
would shut us down for nearly 6
months. But with the help of local
organizations like the Chamber, the
Downtown Dover Partnership, and
the love of our community, we were
able to survive. Not only did we
survive, but we now stand 5 years
strong and we're busier than ever!

We are blessed to be the only
Piercing Exclusive studio in the
entire state of Delaware. We went
from a company of 1.5 (myself
full time and our studio manager,
Tabby, part time), to now having
5 employees. With opening more
locations, I plan to hire anywhere
from 10-20 employees in total. I also
plan to stay continually and integral-
ly active in the communities in which
we serve. I believe that the only way
to see the change that we seek is to
be part of it! Thank you for this in-
credible honor and opportunity, and
I hope to continue to represent the
Chamber with the utmost integrity,
care, and excellence. Be blessed,
and NEVER stop smiling :)

Members are invited to vote using this link www.surveymonkey.com/r/CDCCAwards2025. Voting
closes Thursday, May 29, 2025. Remember: ONLY chamber members are eligible to vote and only
ONE vote in each of the 3 categories is allotted per member business. Consider this your civic calling.
Together, we can continue to make our Excellence in Business Awards a true testament to the spirit
of entrepreneurship and innovation in Central Delaware.

Thank you for your continued support and participation in the CDCC. The CDCC is so excited to
celebrate this year’s nominees, final winners, and the CDCC community at the Awards for Excellence
Celebration at Bally’s Dover Casino Resort- Rollins Center on June 18, 2025. Let's make this celebration
the best one yet! Happy Voting!

VOTE ONLINE AT www.surveymonkey.com/r/CDCCAwards2025.

BY THURSDAY, MAY 29 Remember, one vote per business!
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Special Feature

Spring is a jammed-packed season
of significant events for the Central
Delaware Chamber of Commerce
(CDCC), and we are proud and
excited to report that our 24th
Annual 55 Plus Expo was once again
a 5-star success!

This free event was held at the
Bally’s Dover Casino Resort — Rollins
Center on Wednesday, April 16th.
The team at Bally’s was (as always)
very accommodating and helped us
create a wonderful event in their
beautiful venue. It was a privilege
to again serve Delaware’s fastest
growing sector of the population at
this year’s Expo!

The CDCC would like to thank
the 70+ vendors who brought the
Rollins Center to life for all attendees
throughout the day. We appreciated
your hard work, time, and service to
Central Delaware’s ever important
55 plus community and the CDCC.
Vendors included a variety of indus-
tries including healthcare, home
improvements, nutrition, home care
services, finance, technology, and
more.

The CDCC also appreciated the
opportunity to build our relation-
ship with the expo’s vendors; com-
plimentary remarks and positive
feedback were noted on the eval-
uations collected at the end of the
day. In addition to the amazing
vendors present, there were many
other highlights to this year’s event
such as: Bayhealth’s Wellness
Center with free health screenings,
Modern Maturity’s Steppin’ Seniors
dance performance, Dover YMCAs
Zumba demonstration, the pre-
senting of the colors and singing of
the National Anthem by the First
State Military Academy, take-home
tomato plants from the Kent County
Master Gardeners, and a large, walk-

)/

2

DOVER

95 Plus Expo was a 5-Star Success!

through, inflatable colon bringing
unforgettable awareness to the
importance of colonoscopies. There
was much more to be seen, heard,
and experienced at the CDCC'’s 24th
Annual 55 Plus Expo — you just had
to be there!

And to those who were there, the
CDCC thanks everyone for attending
and working at the 55 Plus Expo,
from the volunteers handing out bags
at the doors to the drivers from the
local senior centers who ferried their
residents and members back and
forth throughout the day. Thank you
to our local healthcare heroes who
care for our community in so many
ways. Thank you to all caregivers
for supporting your loved ones. We
are sure this year’s event provided
smiles, a feeling of community,
and resources to help you or your
loved one live a better, happier, and
healthier life.

Thank you to our 2025 55 Plus
Expo Sponsors for their generous
support!

Wellness Center Gold Sponsor:

Bayhealth

Silver Sponsors:

Coastal Bath Company, Connolly
Dermatology, Delaware Department
of Insurance (Delaware Medicare
Assistance Bureau), Delaware Health
and Social Services — DSAAPD,
Highmark Delaware, and Evergreen
Post Acute / Bay Terrace Rehabilita-
tion and Healthcare Center

Media Sponsor:

Dover Post

Event Sponsor:

Bally’s Dover Casino Resort

The CDCC is excited about what's
in store for the 25th Annual 55 Plus
Expo coming next year on Wednesday,
April 15, 2026, from 9 a.m. to 3 p.m.,
at Bally’s Dover Casino Resort! Plans
are already under way. In addition to a
larger-than-ever collection of sponsors
and vendors, the CDCC is seeking
unique and lively entertainment and
demonstrations to be included for
the 25th anniversary. If you can offer
something new to add to the spirit of
the event, please contact the CDCC
office at 302-734-7513. Mark your
calendar now and be sure to share the
news!

(‘Bay
Bayhealth
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Apr|I Sunset Business Mixer Combines the Old and New
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The Sunset Business Mixer
brought smiles, laughs, and great
connections to the Central Delaware
Chamber of Commerce membership
on Wednesday, April 30th at the new
Bayhealth Occupational Health/
Walk-in at Blue Hen Medical Facility.
The CDCC members enjoyed a
check-up with the Chamber and
Bayhealth — our wonderful host for
the evening!

Members and their invited guests
savored the refreshing beverages and
yummy food including subs, fresh
fruit, cookies, brownies and more.
Door prizes, 50/50 raffle cash, and
the Member of the Month prize were
all awarded with smiles and high
fives. Plus, plenty of business cards
were exchanged among the cheerful-
ly engaged guests!

During her welcome address,
Bayhealth Senior Director of Ambu-
latory Care, Deanna Rigby, reminded
the mixer attendees that the building
they were standing in was once
Rose’s Department Store in the
original Blue Hen Mall. She went on
to share that the original “Blue Hen”
sign from the Mall was found in the
back loading dock of the building
when they started the remodeling
for their new facility. A shiny, lighted
reproduction of that Blue Hen
sign is on the wall as you enter the
facility and was a popular selfie spot
as people were coming and going
throughout the evening,.

Thank you to the team at
Bayhealth for making room for their
community to meet and mix for
the Sunset Business Mixer in the
comfort of their expansive waiting

MIXER

room. It is an impressive facility, and
we are grateful for the care, kindness
and compassion that the Bayhealth
team shows our community. We
appreciate you so much.

In our busy adult lives, free time
can be hard to come by, so the CDCC
doesn’t take it lightly that you, our
members, took the time to spend
your time with us with the goal of
growing Central Delaware, building
a stronger community, and network-
ing with like-minded individuals. The
CDCC always has a great time facil-
itating the Sunset Business Mixer
because of our members (some of
whom you see pictured here) who
bring the room to life! You make
every event worthwhile, and the
CDCC thanks you for spending your
evening with us.

Remember — CDCC Sunset
Business Mixers are a FREE
member benefit and covers all your
employees within your company!
Share the news and invite them to
represent your company if you can'’t
make it that night. You are welcome
to invite non-member guests to allow
them a sneak peek at the energy
created at a CDCC Mixer. Maybe
they’ll want to become a member,
too.

To register as a spectator; golfer
or sponsor for May’s special Mini
Masters Mixer that combines the
mini-golf tournament and the Sunset
Business Mixer, visit www.cdcc.net
or call (302)734-7513 to join the fun!

(bay
Bayhealth
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Member News

Murphey School Residents Compete in Annual Iron Chef Competltlon

What sort of recipe would you put
together to create a special entrée
and unique dessert using beef, sweet
potatoes and maraschino cherries
with the goal of wowing a group
of “foodie” judges and earning a
coveted Iron Chef golden trophy?
That challenge was put before the
youth residents of The Elizabeth W.
Murphey School during their annual
spring break Iron Chef Cooking
Competition.

The Murphey School is a 100+
year old non-profit agency that relies
on state funds, grants, and donations
to provide 24-hour care to children
and youth ages 8 — 23 years old.
Their current residential program
is designed to provide supervision,
structure, and direction to youth
from all parts of Delaware and are
referred for care through the Division
of Family Services. The children in
care at The Murphey School reside
in four cottages on their Dover
campus in a family-style atmosphere
where they each have their own
bedroom. Their care program is
administered by a nurturing, trained
staff of house parents.

The children all attend public
schools, so during spring break there
are always lots of activities planned
to fill their time, allowing them to be
creative, energized and burn off a bit
of spring-time steam. In addition to
the Iron Chef Competition, their ac-
tivities this year have included a trip
to the Salisbury Zoo, roller skating,
a “Duck Drop” race, gardening, a
beach trip complete with whale
watching, and a visit from the ice
cream truck.

In most of the cottages, the
children were up early on the day of
the Iron Chef Competition to plan
their menu and prepare the ingre-
dients for their dishes. Murphey
School Assistant Director Murlene
Clark pointed out that in addition to
being fun and offering a bit of healthy
competition, the Iron Chef activity
also teaches the children cooking
skills, social skills, and teamwork.

T lncheth OFr
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By 4 p.m. the judges arrived on
campus and began their stop at
each of the cottages. This year’s
judges included Delaware beach
restauranteur Megan Kee, Major
“Donny” Donald Humphrey from
Dover Air Force Base, and our very
own Central Delaware Chamber of
Commerce president, Dina Vendetti.
They were all 3 new to the Iron Chef
judging role, so they didn’t quite
know what to expect.

At one of the cottages, they were
presented with full-size servings of
both the entrée and the dessert. This
presented a problem, because both
dishes were so delicious that it would
have been easy to finish them off. But
the judges knew that they needed to
practice restraint, or they would be
too full early in the judging to appre-
ciate the tasty treats served at each
cottage.

As they continued their food
tour through The Murphey School
campus, the judges were greeted at
the entrance to some of the cottages
with handshakes and introduc-
tions. Some of the competitors had
set beautiful tables with linens,
centerpieces, fancy dinnerware
and stemware, and fizzy festive
beverages. Jazz music was even
playing in one of the dining rooms
to help set the mood. At the younger
girl’s cottage, the judges were
greeted by the mini chefs dressed in
brightly colored aprons and matching
chef’s hats. One of the girls also
recited the menu by memory. The
judges were impressed.

Ms. Clark reminded the judges
to not be distracted by any of the
“extras” that the children presented

with their meals (i.e. special drinks,
salad, etc.). The judging was for
only the entrée and dessert based
on these five criteria: presentation,
originality, aroma, taste and use of
ingredients.

When the judges had tasted all the
amazing food creations at each of the
cottages, they convened to a secret
location to compare their tally sheets,
notes and photos of the dishes taken
with their cell phones. One point they
unanimously agreed on was that this
judging was difficult, because all the
children had worked so hard and had
done a great job on their food pre-
sentations. Even so, they knew that
only one team could win the coveted
trophy to display in a place of honor
in their cottage until next year’s Iron
Chef Competition.

After much discussion, and
tallying up the numbers, the judges
agreed that Elizabeth Cottage
presented the best meal of beef
and noodles and a sweet potato
bread pudding. Judge Dina was very
impressed by the bread pudding.
“What kid thinks of using a sweet
potato in a dessert?” she asked with
an amazed expression.

The presentation of the trophy was
held in the Ehinger Cultural Hall at
Murphey School. All the food that
was prepared for the competition
was brought from each cottage to
the hall for the children and staff
to enjoy. The room was beautifully
decorated for the special gathering
and subsequent award presentation.
Ms. Clark announced each of the run-
ners-up and shared their point totals
from the tally sheets so that everyone
could hear how close the voting was.
In the end, the children weren'’t really
that interested in who the winners
were. They had so much fun putting
together the menus, cooking and
presenting their dishes to the judges
that the day of creative cooking and
camaraderie made them all winners.
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Introducing DNREC Secretary — Dover's Own Patterson

Delaware National Resources &
Environmental Control’'s (DNREC)
new secretary Gary Patterson is
no stranger to Dover. He was born
and raised in the capital of the First
State. The fact that he is a “local”
has raised hopes with some that
the policies he supports through
his position with DNREC will
be friendly to Central Delaware
business community. That’s exactly
what the Central Delaware Chamber
of Commerce (CDCC) hoped to
find out in our recent meeting with
Secretary Patterson.

But first, here’s a little bit of back-
ground on Patterson and his work
that you might not know. He has
served in state government for more
than 25 years including as commu-
nications director for Gov. Ruth Ann
Minner, chief of staff at DNREC,
legislative liaison and deputy chief
of staff for Gov. Jack Markell, infra-
structure implementation coordina-
tor and federal affairs coordinator
for Gov. John Carney, and he served
as the chief of staff for the Depart-
ment of Justice for 5 years. He has 3
daughters, and he and his wife live
in Dover.

Even though this is a long list of
many years of government work,
Patterson admits that his new job is
wide-ranging. The agency includes 7
divisions and about 800 people. To
learn more about the agency, he has
started “Field-Trip Fridays” where
he visits different locations under
his direction. Recent trips in Kent
County have included the First State
Heritage Park and the Murderkill
River Jetty Rehabilitation project in
Bowers Beach.

While Patterson is continuing
to become familiar with the many

projects, programs and locations
handled by DNREC, he has already
put together his priorities for his
tenure. These include climate
change, environmental justice,
permitting and fees, and DNREC
employees.

The CDCC also has some pri-
orities that we wanted to ask the
secretary about, several of which
match his priorities. First, we
asked him about permitting and
fees. There are concerns about
the permitting processes that go
through DNREC and hamper the
“Ready in 6” initiative designed to
reduce the amount of time it takes
for a business to go from planning
to opening its doors. In addition,
some of the proposed plans to
increase DNREC fees, that have
been the same since 1991, will be
especially costly for businesses with
a large workforce, such as manufac-
turing. Patterson pointed out that
some initiatives to make permitting
more efficient are already in place
including upgrades to technology
and the work done by the Govern-
ment Efficiency and Accountabil-
ity Review (GEAR) Board. Plus,
DNREC is working to move some
of the things that require “permits”
to be processed as a registration

instead. These would be permits
that consistently receive approvals.

One of the biggest challenges
that has come from keeping fees
the same for more than 30 years is
the hit that staffing and resources
have taken. Only 24% of DNREC’s
operating budget comes from the
General Assembly fund, while 52%
come from the Appropriated Special
Funds (ASF). ASF are the fees
collected by the state to support
the various programs and agencies.
These funds are designated for
specific uses and are not part of
the general state fund. Patterson
made the point that permit and
license fees are critical to allowing
DNREC to protect natural resources
and maintain public health, such
as by ensuring proper cleanup and
disposal of solid and hazardous
waste, controlling air emissions,
taking charge of stormwater runoff
and nonpoint source pollution, over-
seeing wastewater treatment and
monitoring construction and devel-
opment along our coastline. Insuffi-
cient funding has hindered critical
activities and made it challenging to
fill positions and retain current staff.

Even though the need to increase
fees is real, Patterson understands
that large increases across the
board is not the answer. His plan
is to bring a list of the current fees
to both the General Assembly and
representatives of the business
community so that they can collec-
tively pick which fees to increase
and how to best implement these
increases. Patterson explains, “The
business community needs to help
us solve this problem.”

The second priority we asked
Secretary Patterson about is climate
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change — specifically the electric
vehicle (EV) mandate. Patterson
spoke about some confusion sur-
rounding the “EV Mandate” pointing
out that the regulation applies only
to the auto manufacturers’ supply
to Delaware, not a requirement for
car purchasers. People can still
buy gas-powered vehicles. The
goal of the regulation is to make
more electric options available to
Delaware consumers. Even so,
Patterson noted that the conversa-
tion is still ongoing in Legislative
Hall. (Editor’s note: Less than

10 days after our meeting with
Secretary Patterson, House Bill 92
to repeal Delaware’s zero-emission
vehicle regulation was defeated in
committee.).

To close out the meeting, we
asked the Secretary what the CDCC
can do to help him accomplish his
list or priorities while also keeping
ours at the forefront. He said that we
need to keep the lines of communi-
cation open. “I don’t mind input. I'm
in a position to be open to feedback,”
Patterson shared.

As a member of the CDCC, be
assured that your Chamber is con-
sistently working behind the scenes
to advocate for business members
as legislation is crafted, heard,
and voted on. This chamber works
diligently to keep the lines of com-
munication open with lawmakers
and those in authority, a critical
component of the Chamber’s legisla-
tive strategy. As pieces of legislation
arise that may impact our Central
Delaware business community,
we will do our best to keep you
informed, let your voice be heard,
and lobby on your behalf.

B
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Special Feature

New Director for Division of Small Business Hits the Ground Running

Delaware

DIVISION OF SMALL BUSINESS

When you read Christopher
“C]J” Bell’'s resume, it checks off
all the boxes to get him to his
current position as the Director
of the Delaware Division of Small
Business. He holds a degree in psy-
chology and public policy from the
University of Delaware. Bell worked
as an aid for U.S. Sen. Tom Carper
and oversaw Gov. John Carney’s
re-election campaign. Most recently
he was the New Castle County
economic director for close to two
years.

Bell was nominated for this
position by then Gov.-elect Matt
Meyer who described him as “a
millennial economic leader who has
a unique understanding of the issues
facing Delaware entrepreneurs.”

The Central Delaware Chamber
of Commerce (CDCC) sat down with
Bell in his Dover office in late March
to find out more about him beyond
his resume and hear how Central
Delaware fits into his plans. “I see
my role as an advocate for small
businesses and a liaison between
government and these businesses,”
Bell explained. He believes Kent
and Sussex counties have been un-
derserved, and he is exploring ways
to bring more businesses to these
markets. The CDCC, the Downtown
Dover Partnership and the Kent
Economic Partnership were all
named by Bell as groups he views as
partners in building Kent County.

Bell currently lists his top four
priorities as:

)
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1) Advocating for his team to
receive the resources and staff they
need to be more effective.

2) Improving the efficiency of the
Division of Small Business so their
work can have more of an impact
and better meet the standards
required for economic growth. This
would include improving information
dispersion, improving processes,

and offering services during non-tra-
ditional business hours.

3) Exploring new and better ways
to use the Encouraging Develop-
ment, Growth & Expansion (EDGE)
grants, adding new grant opportuni-
ties to their offerings, and exploring
what other states are doing that
can be replicated in Delaware. The
plan for the EDGE grants includes

possible improvements to the limit
on the number of grants awarded,
adding non-profits to those eligible,
adding additional dollars to the
program, and adding wrap-around
services to help with other things
that aren’t included in the grants.

4) Ensuring that Delaware is
taking full advantage of the State
Small Business Credit Initiative
(SSBCI) program offered by the U.S.
Treasury Department to support
small businesses and entrepreneurs.

In addition, he plans on his first-
year priorities to include: a focus on
the SSBCI program, improving the
EDGE grants, and sharing the state’s
business success stories. “Delaware
is an innovation hub, but we need
to do a better job telling our story,”
Bell said. When asked what role
the CDCC can play in helping him
achieve his goals, he said we need
to share information both ways. “I'm
looking for think tank partners,” he
added. Bell went on to say, “I want to
be able to focus on Kent and Sussex
counties without pushback. We need
to expand our services to both of
those counties. I want to be part of
the conversation with the CDCC
and other organizations focused on
helping businesses in Kent County.”

We left the meeting with a good
feeling that Bell understands the
components needed for successful
business growth and has taken an
interest in bringing that growth to
Central Delaware.

MINI MASTERS
Continued from Page 1

a highly competitive game of mini golf
accompanied by a not-so-mini serving of
delicious hand-dipped ice cream with our
CDCC members and friends. The Sunset
Business Mixer is FREE to attend, and
we highly encourage our members to
bring some business guests with them.
This is the perfect opportunity for your
guests to see how much fun networking
can be.

Are you looking for a team building
activity for your coworkers? Look no
further! The Chamber’s Mini Masters
Mixer is an excellent team-building
opportunity for your colleagues and
friends as they compete in teams of four
to win plenty of prizes and trophies. Best
costume, best team, overall winner, and

the coveted Blue Jacket will be awarded.
The Mini Masters will be an entertaining
event perfect to experience high-spirited
camaraderie and good company with a
hint of competition as you and your team
sink 18 holes of mini golf. However, if
you'd prefer to cheer on the golfing teams
as a spectator, we would love to have

you there. Plus, in between cheering and
eating ice cream, you can also enjoy fun
outdoor games, such as, cornhole, giant
Jenga, and giant connect 4, and more!

There will be something fun to enjoy by
everyone!

As mentioned, the Sunset Business
Mixer will be synchronized with the Mini
Masters, occurring at the same location
and at the same time. As you know, the
CDCC’s mixers are the premiere net-
working event of the Chamber. They are
one of the top-rated ways to expand your
personal and professional network. We
have members representing all categories
of businesses here in Central Delaware,
with a variety of skills to help you build
your business. The CDCC is pleased
to offer our monthly Sunset Business
Mixers to our members and see Central
Delaware thrive right before our eyes
as connections are made between the
attendees. The CDCC is here to strength-
en Central Delaware and all who believe
in building relationships to support one

another. The Sunset Business Mixer
is just one consistent way that we can
accomplish this goal with your help.

For more information about the Mini
Masters Mixer, to register your team
or RSVP for the Mixer, please call the
CDCC at (302)734-7513 or visit our
website at cdcc.net/events. The CDCC is
still offering sponsorship opportunities,
so don't miss your chance to build your
name recognition and brand at this fun-
filled, high-energy event. This evening
will be a blast with your presence and
participation!

The CDCC can't wait to see your
competitive faces and A-game on the
green or cheering from the sidelines at
the Chamber’s Mini Masters Mixer at Tre
Sorelle Dolce Ice Cream &* Mini Golf on
Wednesday, May 28th from 4 — 7 p.m.
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Best of the Best Administrative Professionals
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Tina Bailey

Century Engineering, A Kleinfelder Company

The CDCC thanks all nominators for recognizing their wonderful Admin-
istrative Professionals and their hard work this year. Please know that it was
extremely difficult for us to choose just three winners. However, know that
the CDCC appreciates the work each of these professionals does, and they
are the BEST of the BEST! Keep up the great work!

Thank you to our amazing members who donated wonderful items for
our winners: Fifer Orchards, Jen-Mor Florist, MISSION BBQ, Mary Ann
Curry - Independent Scentsy Consultant, Special Touch Card Creations, and

Caribbean Bush Tea.

Lorri Tanaka
Kent County Levy Court

NeighborGood Partners

Honorable mention goes to (in alpha order by last name): Diane Brinker
from King Cole Farm, Cassidy Jenny from Accurate Tint and Graphics,
Cynthia Liverpool from The Elizabeth W. Murphey School, Nancy McCoy
from Bally’s Dover Casino Resort, Sarah McGarity from Keller Williams
Realty Central Delaware, Deborah Moore from Lean on Me Caregiving,
Anna Morgan from Lifestyle Document Management Inc., Dalia Rodriguez
from Delaware Prosperity Partnership, and Anna Touchard from Merrill
Lynch

Ribbon Cuttings

CDCC Celebrates the Newly Renovated Hilton Garden Inn with a Ribbon Cutting

DOVER, DE — The Hilton Garden
Inn at 1706 N Dupont Hwy, Dover
welcomed a sizable lunchtime
crowd on Tuesday, April 29th to
celebrate the recent renovation of
the hotel. The ribbon cutting, hosted
by the Central Delaware Chamber
of Commerce (CDCC), included
Chamber members, business friends,
Dover Mayor Robin Christiansen and
Councilman Brian Lewis, in addition
to Hilton Garden Inn Dover General
Manager Clifford Weber and the
ownership and staff from the hotel
and the restaurant. After the ribbon
cutting, guests enjoyed a light lunch
of gourmet sandwiches, bruschetta,
fresh seasonal fruit, cookies and
beverages prepared by the team from
the Hilton’s newly renamed Hearth
Bar and Grille restaurant. Guests
were each given a door prize ticket
for a chance to win one of two $50
gift certificates for the restaurant.

The Hilton Garden Inn Dover
originally opened in 2008. It is well
known for offering warm and inviting
accommodations with friendly
and efficient service. The recently
completed $5 million renovation of
the hotel includes all new furniture,

Hilton
Garden Inn

wall treatments, carpet, lighting,
paint, and decor throughout the hotel
giving it a fresh and on-trend look,
while still giving off a welcoming
vibe. Rooms with king beds have
been converted from bathtubs to stall
showers. For business travelers or
local businesses looking for meeting
space, the Hilton Garden Inn offer
full-service meeting and catering
services.

In addition to the renovations at
the hotel, their restaurant has been
renamed Hearth Bar and Grille and
will feature new seasonal menus that
embrace partnerships with local food
and beverage businesses, such as
Fifer Orchards, Painted Stave Distill-
ery, and Harvest Ridge Winery.

General Manager Weber has been
with the hotel for 10 years, with 9
of those in his current position. He
exudes company pride and explains
in rela